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ABSTRACT 
The purpose of study was to investigate the effects of imported second hand clothes 
on the performance of textile industry in Kenya with specific reference selected 
market in Nairobi County. Specific intentions of the study were to determine the 
effects of price, government policies, Product quality and customer Preference effects 
on performance of textile industry in Kenya. The beneficiaries of this study were to 
include the Management University of Africa, management of textile companies, 
future researchers and the government of Kenya. The literature review, critical 
review, summary and conceptual framework are all covered in chapter two of this 
study. The researcher adopted descriptive research design and the target population 
was 486 traders drawn from were drawn from six markets where second hand clothes 
are sold. A stratified random sampling technique was employed to sample 49 
respondents representing 10% of the target population. The data was collected by use 
of open and closed questionnaires which were analyzed both qualitatively and 
quantitatively where quantitative data was presented using graphs, pie charts and 
tables while the qualitative data was presented using descriptive notes. The findings 
from the analysed data shows that respondents agreed that government policy, price 
of imported second hand clothes, Product quality of imported second hand clothes and 
customer Preference of imported second hand clothes affect performance of textile 
industry in Kenya while 19% indicated that it doesn‟t affects performance of textile 
industry in Kenya with special reference to Textile firms.   The study recommended 
that the Government can concoct policies that can enhance and bolster the the 
development of novel technologies, products, and solutions strategies on Textile 
manufacturing firms. Textile firms ought to align their operation to existing 
government policy while Government should formulate policies to encourage Textile 
Investment, provide quality product and services in order to compete in the 
marketplace successfully and should adopted a quality-oriented strategy to achieved 
improved productivity and higher profit, understand consumer preference use of ratio-
scaled cues is most likely to impact “trading-up” behaviour when there are a large 
number of consumers who exhibit “best value-seeking” behaviour when there are a 
large number of consumers who exhibit “best value-seeking” behaviour in market   
vi 
 
TABLE OF CONTENT 
DECLARATION.......................................................................................................... ii 
DEDICATION............................................................................................................ iii 
ACKNOWLEDGEMENT .......................................................................................... iv 
ABSTRACT .................................................................................................................. v 
TABLE OF CONTENT .............................................................................................. vi 
LIST OF TABLES ...................................................................................................... ix 
LIST OF FIGURES ..................................................................................................... x 
ABBREVIATIONS AND ACRONYMS ................................................................... xi 
OPERATIONAL DEFINITION OF TERMS ......................................................... xii 
CHAPTER ONE .......................................................................................................... 1 
INTRODUCTION........................................................................................................ 1 
1.0 Introduction .............................................................................................................. 1 
1.1 Background .............................................................................................................. 1 
1.2 Statement of the Problem ......................................................................................... 5 
1.3 Objectives ................................................................................................................ 6 
1.4 Research Questions .................................................................................................. 6 
1.5 Justification or Significance of the Study ................................................................ 7 
1.6 Scope ........................................................................................................................ 7 
1.7 Chapter Summary .................................................................................................... 7 
CHAPTER TWO ......................................................................................................... 8 
LITERATURE REVIEW ........................................................................................... 8 
2.0 Introduction .............................................................................................................. 8 
vii 
 
2.1 Theoretical Literature Review ................................................................................. 8 
2.2 Empirical Literature Review .................................................................................... 9 
2.3 Summary and Research Gaps ................................................................................ 21 
2.4 Conceptual Framework .......................................................................................... 21 
2.5 Operationalization of variables .............................................................................. 22 
2.6 Chapter Summary .................................................................................................. 22 
CHAPTER THREE ................................................................................................... 23 
RESEARCH DESIGN AND METHODOLOGY ................................................... 23 
3.0 Introduction ............................................................................................................ 23 
3.1 Research Design..................................................................................................... 23 
3.2 Target Population ................................................................................................... 23 
3.3   Sample and sampling technique........................................................................... 24 
3.4 Instruments ............................................................................................................. 25 
3.5 Pilot Study .............................................................................................................. 25 
3.6 Data Collection Procedure ..................................................................................... 26 
3.7 Data Analysis and Presentation ............................................................................. 26 
3.8 Ethical Considerations ........................................................................................... 27 
3.8 Chapter Summary .................................................................................................. 28 
CHAPTER FOUR ...................................................................................................... 29 
RESEARCH FINDINGS AND DISCUSSIONS ..................................................... 29 
4.0 Introduction ............................................................................................................ 29 
4.1 Presentation of Research Findings ......................................................................... 29 
4.3 Summary of Data Analysis ........................................................................................ 
viii 
 
4.2 Limitations of the study ......................................................................................... 49 
4.3 Chapter Summary .................................................................................................. 46 
CHAPTER FIVE ....................................................................................................... 50 
SUMMARY OF FINDINGS, CONCLUSIONS AND RECOMMENDATIONS 50 
5.0 Introduction ............................................................................................................ 50 
5.1 Summary of Findings ............................................................................................. 50 
5.2 Recommendations .................................................................................................. 52 
5.3 Conclusion ............................................................................................................. 54 
REFERENCES ............................................................................................................ 55 
 APPENDICES 
Appendix – I Questionnaire 
 
 
  
ix 
 
LIST OF TABLES 
Table 3.1   Target Population   ....................................................................................24 
Table 3.2   Sample Size …… ......................................................................................25 
Table 4.1   Response Rate   .........................................................................................30 
Table 4.2   Gender of Respondents .............................................................................31 
Table 4.3   Age of Respondents  .................................................................................32 
Table 4.4   Highest Level of Education Attained ........................................................33 
Table 4.5   Number of Years Respondents Worked  ...................................................34 
Table 4.6   Respondents Category ...............................................................................35 
Table 4.7   Effects of Government Policy on performance of textile firms ................36 
Table 4.8   Rating of Government Policy effects performance of textile firms  .........37 
Table 4.9    Extent Which Government Policy affects performance of textile firms ..38 
Table 4.10   Effects of price on performance of textile firms .....................................39 
Table 4.11   Rating of price effects performance of textile firms  ..............................40 
Table 4.12    Extent which price   affects performance of textile firms ......................41 
Table 4.13   Effects of product quality on performance of textile firms .....................42 
Table 4.14   Rating of product quality effects performance of textile firms  ..............42 
Table 4.15    Extent which product quality affects performance of textile firms........43 
Table 4.16   Effects of consumer preference on performance of textile firms ............44 
Table 4.17   Rating of consumer preference effects performance of textile firms  .....45 
Table 4.18    Extent which preference affects performance of textile firms ...............46 
 
 
 
 
 
 
 
 
 
 
 
 
x 
 
LIST OF FIGURES 
Figure 2.2   Conceptual Framework............................................................................21 
Figure 4.1   Response Rate  ........................................................................................30 
Figure 4.2   Gender of Respondents ............................................................................31 
Figure 4.3   Age of Respondents  ................................................................................32 
Figure 4.4   Highest Level of Education Attained ......................................................33 
Figure 4.5   Number of Years Respondents Worked  .................................................34 
Figure 4.6   Respondents Category .............................................................................35 
Figure 4.7   Effects of Government Policy on performance of textile firms ..............36 
Figure 4.8   Rating of Government Policy effects performance of textile firms  .......37 
Figure 4.9    Extent Which Government Policy  affects performance of textile firms38 
Figure 4.10   Effects of price on performance of textile firms ....................................39 
Figure 4.11   Rating of  price effects performance of textile firms  ............................40 
Figure 4.12    Extent which price   affects performance of textile firms ....................41 
Figure 4.13   Effects of product quality on performance of textile firms ...................42 
Figure 4.14   Rating of product quality effects performance of textile firms  ............42 
Figure 4.15    Extent which product quality affects performance of textile firms ......43 
Figure 4.16   Effects of consumer preference on performance of textile firms ..........44 
Figure 4.17   Rating of consumer preference effects performance of textile firms  ...45 
Figure 4.18    Extent which preference affects performance of textile firms .............46 
 
 
 
   
xi 
 
ABBREVIATIONS AND ACRONYMS 
EU  European Union 
GDP   gross domestic product 
KAM   Kenya Association of Manufacturers 
OPT   Outward Processing Trade 
SME   Square Meter Equivalents 
U.S.  United state  
 
 
 
 
 
 
 
 
 
 
 
 
xii 
 
OPERATIONAL DEFINITION OF TERMS 
Price  The amount of money anticipated, required or given in 
payment for something (Mark ,2012). 
Preference  Set of assumptions related to ordering some 
alternatives, based on the degree of happiness, 
satisfaction, gratification, enjoyment or utility they 
provide; a process which results in an optimal „choice‟ 
(Williams and Paddock 2003) 
Product quality Group of features and characteristics of a saleable   
good that determine its desirability (McEnrue, 2011). 
Government Policy     it is a statement of an administration's political 
exercises, plans and goals identifying with a 
solid reason or, at the suspicion of office, a 
whole authoritative session.  Government and 
local authorities‟ regulations have both   positive 
and negative effects towards the performance of 
textile industry in Kenya (Claudio, 2007)
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CHAPTER ONE 
INTRODUCTION   
1.0 Introduction 
This chapter represents the background of the study, statement of the problem, 
objectives of the study, research questions, significance of the study, limitations of the 
study and the scope of the study. 
1.1 Background 
Garments utilization everywhere throughout the world has expanded throughout the 
years mainly due to the fast changing fashions and the existence of garments with 
decreased quality. Therefore, shoppers in the created world have wound up with more 
apparel than they require, with a buy leaving style in merely weeks. Since they can 
readily afford to buy new clothes, they get rid of outgrown, unfashionable or worn out 
garments and discard them as waste, or dispose of them for recycling or donate them 
to charities (Cline, 2012). This has prompted an overwhelmingly more supply than 
there is request, henceforth the need to exchange the garments and shoes, as gifts, to 
creating nations. What is not known to the donors, however, is that their clothes are 
not just handed over to the needy, but they are sold in local markets, in the developing 
world, with 70% of these global donations ending up in Africa (Cline, 2012).  
According to Dutton (2014), it is estimated that most developing countries import an 
average of 30,000 tonnes of second hand clothes each year. This have not only by 
choice turned our homes into dumping grounds but killed our own textile industry. 
Sarpong  et al (2011) state that textile  producers face serious challenges with the 
major one being importation of second and used clothes from Europe, America and 
cheap clothing and textiles from Asian countries.  
 
Bradley (2013) argued that until the mid-19th century, second hand clothing was an 
important way of acquiring clothing. Just through industrial development, bulk 
production and growing income, was the general public able to buying new clothing 
instead of second hand clothing. The greatest economic debate that has surrounded 
the internationally used-clothing trade is the possible effect that used-clothing imports 
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may have on local and new clothing industries. In Africa, the importation of used 
clothing poses a potential threat to indigenous textile industries as used-clothing can 
be retailed at lower prices than the locally produced clothing (Akhil ,2010)).  
 
Mathews & Castro(2014) indicates that apart from the social and cultural effects, 
there are the economic impacts of used clothing imports which force a relationship of 
dependency on the west and in many ways prevent Africa from developing. After the 
he end of colonialism, the plan was for Africans to distribute their own  and other 
basic goods to support mechanise and grow economies as occurred in China and 
South Korea. Yet in the 1980s and 1990s, clothing industries declined and imports of 
used cloths increase (Research on Humanities and Social Sciences, 2015). According 
to Mark (2012), the influx of cheap clothes has heaped pressure on an industry 
already struggling to adapt to changing fashions amid patchy infrastructure.  
 
Bradley (2013) submits that second hand clothing undermines Africa‟s Economy. He 
adds the thing that matters is that in numerous parts of Africa, second hand apparel is 
the essential methods for purchasing garments and is subsequently, unintentionally 
smothering the development of nearby African economies. Andre (2005) submits that, 
the presence of second hand clothes has brought a fall in the textile selling business, 
as people complain of wax prints being too expensive to buy and to sew, so they 
prefer the second hand which has already been sewn. It is further revealed that the 
frequent importation of second hand clothes has had negative impact on the textile 
industry in the nation which if not checked would prompt its inevitable crumple. 
 
Moyo (2008) carried out a study on the clothing and textile sectors growth, 
difficulties, openings and it prospects and its input to the  economic growth in 
Zimbabwe  between 2003- 2007. The study found out that the feat of this area was 
needy upon the accessibility of raw materials, machine spare parts, Government 
policies, trade conventions, the economic condition and brain drain. Among the best 
six organizations contemplated three are presently closed and the rest working at 
between 30-40% capacities. The economic down turn in the course of the most recent 
decade has seen the multiplication of markets across the nation because of the idea of 
the shopping grouping where you can bend to select the desired items and because 
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even those of low income can be decently dressed as a result of the affordability of the 
second hand clothes in these markets.  
In years past, a lot of women took pride in the business of textiles selling, since it was 
very lucrative. However, the situation is today different, as the cost of buying a 
second-hand dress is far inexpensive than buying material and taking it to a 
seamstress to sew into dress. A number of the scholars are able to touch on some of 
the likely effects the patronage of second-hand clothing have on the Garment and 
Textiles Industries. However, they failed to state the effect of imported second hand 
clothes on the performance of the local textile industry in Kenya. 
1.1.1 Price 
According to Majoni (2015), the influx of inexpensive clothes has piled pressure on 
an industry already struggling to acclimatise to changing fashions amid patchy 
infrastructure. Bradley (2013) submits that second hand clothing undermines Africa‟s 
Economy. He adds that the difference is that in many parts of Africa, second hand 
clothing is the primary means of buying clothes and is therefore, inadvertently stifling 
the development of local African economies. According to him, charities are playing a 
role in killing Africa‟s economy. But some specialists say that the bulk invasion of 
inexpensive hand-me-downs from the West could have much more adverse impact. 
The overall impact  is that nations such as Malawi and Mozambique can‟t really find 
or safeguard their own clothing industries if they are trade in second hand clothing. 
 Vangeyzel, (2008) submits that, the presence of second hand clothes has brought a 
fall in the textile selling business, as people complain of wax prints being too 
expensive to buy and to sew, so they prefer the second hand which has already been 
sewn. It is further revealed that the frequent importation of second hand clothes has 
had negative impact on the textile industry in the nation which if not checked would 
lead to its eventual breakdown. In the recent past, most  of women enjoyed  in the 
business of textiles selling, since it was very profitable. However, the situation is 
nowadays different, as the cost of purchasing a second-hand clothing is far cheap than 
purchasing material and taking it to a seamstress to sew into dress. 
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1.1.2 Government policies 
Kenya has a large Textile industrial sector serving both the domestic markets and 
foreign to the East Africa region. The sector has both subsidiaries of multinational 
corporations and locally owned and franchised around the region such as East Africa 
Cables Limited. Textile manufacturing contributed to approximately 20% of the gross 
domestic product(GDP) in 2009 contributed 13%of formal employment and 12.5 % of 
Kenya‟s total exports in 2008.ThereforeTextile manufacturing sector is a key 
contributor to the national economy.  
According to Kenya association Second hand clothes merchants in Kenya could 
shortly be rendered out of industry if a radical sessional paper is approved by the 
Kenyan parliament. The contentious Sessional Paper Number 9 of 2012 strive for to 
prohibition the importation of used and second hand clothes with aim  to protect 
Kenyan textile and apparel industries most of which have shut down due to harmful 
competition. The change will also impact the importation of second hand shoes. If 
positive, the change, apart from pushing thousands out of industry will have a 
negative impact of Kenya‟s middle and low income citizen, majority of who depend 
on the second hand clothes (KAM 2011).    
Contrary to the situation in neighbouring cotton growing nations, Kenya is gifted with 
a well-built textile industry that needs a constant stream of cotton lint. However, this 
manufacturing has been working under capacity, partially due to the short supply of 
local cotton lint. In 2000, a preferential trade agreement under the African Growth 
Opportunity Act was signed with the U.S. Government, which eradicated all duties 
and quotas on Kenyan textile exports to the U.S. market. As a result, Kenya‟s textile 
exports to the U.S. have improved significantly over the recent years, peaking at 300 
million USD in 2004, as shown in Figure 1 (U.S. DoC & ITC, 2012). Despite this 
development in exports, very few benefits have been realized by local cotton 
producers due to the fact that Kenya‟s textile industry continues to import most of its 
factory inputs rather than purchase domestic cotton line 
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1.1.3 Product quality   
In the garment business quality control is adept right from the early stage of obtaining 
raw materials to the period of ultimate finished garment. For textile and apparel 
business product quality is premeditated in terms of quality and normal of fibres, 
yarns, fabric construction, colour fastness, surface designs and the final finished 
garment products. However quality expectations for export are related to the type of 
consumer segments and the retail outlets. 
1.1.4 Customer Preference 
The motives for second-hand consumption and argues that this modest consumption 
form is a lifestyle choice. Second-hand consumption is a non-excessive, modest 
consumption type (Williams and Paddock 2003) which is gaining popularity. A 
consumer sub-culture of second-hand shoppers emerged since buying used is stylish 
and clever (Noon, 2011, Gregson and Crewe 2003).  
 Vangeyzel(2008) submits that in Ghana, many people prefer using second hand 
clothes, as it is the only way they afford to wear decent clothing, due to high cost of 
new clothes, even the locally made ones. Chronicle further revealed that, it is not 
surprising that the people  depend exclusively on second hand clothes, since the 
nation has been defined by the United Nations as the vilest place to live on earth. 
Imagine a country with its life expectancy as 44.6 years with 71% of its adults 
illiterate and 79% of children not go to school, how will feeding be make real with 
much more clothes 
  
1.2 Statement of the Problem 
 Contrary to the situation in neighbouring cotton producing countries, Kenya is 
endowed with a well-developed textile industry that requires a constant supply of 
cotton lint. However, this industry has been operating below capacity, partly due to 
the low supply of domestic cotton lint. In 2000, a preferential trade agreement under 
the African Growth Opportunity Act was signed with the U.S. Government, which 
eliminated all duties and quotas on Kenyan textile exports to the U.S. market. As a 
result, Kenya‟s textile exports to the U.S. have increased significantly over the past 
decade, peaking at 300 million USD in 2004 (KAM 2011). 
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The textile industry in Kenya plays a very significant role in enhancing the economy 
of the country, how sustainable is the industry with potential competition from the 
imported second hand clothes remains in doubt. This has demonstrated itself in the 
collapse of some dominant textile companies and the stagnation of the key textile 
companies in Kenya. The clothing and textile sector is formed by global trading 
agreements. To safeguard local textile industries, quotas for exports from emerging 
countries to manufacturing countries were formerly in use. These restraints, referred 
as the World Trade Organization´s Multi-Fibre Arrangement were removed in 2005. 
As a result, there is nowadays a unrestricted trade for textile and clothing products.  
The contentious Sessional Paper Number 9 of 2012 pursues to prohibition the 
importation of used and second hand clothes in an effort to safeguard Kenyan textile 
and apparel businesses most of which have shut down due to harmful competition 
(KAM 2011).Therefore, this study was to investigate the effect of imported second 
hand clothes on the performance of the textile industry in Nairobi County Therefore, 
it is against this context that this study is intended to be carried out to establish effects 
of imported second hand clothes on the performance of textile industry in Kenya 
1.3 Objectives  
1.3.0 General Objective 
This study was to investigate effects of imported second hand clothes on the 
performance of textile industry in Kenya   
1.3.1 Specific Objectives 
i.  To establish the effects of government policy price of imported second hand 
clothes on  performance of textile industry in Kenya 
ii. To examine the effect of   price of imported second hand clothes  on  
performance of textile industry in Kenya 
iii. To determine the effect of  Product quality of imported second hand clothes  
on  performance of textile industry in Kenya 
iv. To find out the effect of  customer Preference of  imported second hand 
clothes  on  performance of textile industry in Kenya 
1.4 Research Questions 
The following research questions guided the study; 
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i. How does of government policy affect performance of textile industry in 
Kenya? 
ii. In what ways does price of imported second hand clothes  affect performance 
of textile industry in Kenya? 
iii. What is the effect of Product quality of imported second hand clothes on 
performance of textile industry in Kenya?  
iv. To what extent does customer Preference of imported second hand clothes on 
performance of textile industry in Kenya? 
1.5 Justification or Significance of the Study 
This study add value to the existing body of knowledge in the Kenyan textile industry. 
The management of textile companies may greatly benefit from the findings of this 
study since it enables them to recognize the attributes of the imported second hand 
clothes which customers are attracted to .Researchers may gain from the findings of 
this study as they carry out research in related areas. This study triggers general 
awareness to scholars in relation to the performance of the textile industry in Kenya 
and more specifically in Nairobi County. 
Prospective researchers will gain useful information from the findings in that it will 
help them highlight those critical areas that will enhance the performance of textile 
industry in Kenya. 
1.6 Scope 
This study examined the effects of imported second hand clothes on the performance 
of textile industry in Nairobi County. The target population consisted of the 486 
traders dealing with both the locally manufactured textile products and imported 
second hand clothes from selected open air markets in Nairobi County. The 
participants of this study included the 49 traders who were drawn from the Target 
population. The study specifically focused on price, government policies, Product 
quality and customer Preference effects on performance of textile industry in Kenya . 
The study was carried out during the months August and September the year 2018. 
1.7 Chapter Summary 
The chapter explains background information, statement of the problem in relation to 
the study, significance of the study, effects of imported second hand clothes on the 
performance of textile industry in Kenya and the geographical scope of the study. 
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CHAPTER TWO 
LITERATURE REVIEW 
2.0 Introduction 
The main purpose of the literature review is to systematically identify, locate and 
analyse the existing documents containing information related to the research problem 
under study. It enables the researcher understand what other authors have gathered on 
the subject matter. This section comprises the theoretical literature, review of critical 
literature, summary and the conceptual framework. 
2.1 Theoretical Literature Review  
2.1.1 Theory of Absolute Advantage 
This study was grounded on the theory of absolute advantage. The theory was 
advanced by, David Ricardo in 1817.  The theory shapes that even if one country has 
an absolute advantage in generating two products over another nation, trading with 
that other nation will still yield extra output for both nations than if the more 
competent producer did all for themselves. The nation with the absolute advantage in 
generating both products would still yield both products, but fewer of the one they 
would do business for, permitting them to essentially assign additional resources to 
making the product that they‟re comparatively most well-organized at producing.  The 
theory assumes that, only two countries and  two goods, no transportation costs, no 
price differences for resources in both countries, resources can change freely from 
producing one product to producing another product, constant returns to scale fixed 
stock of resources, free trade does not impact production effectiveness, no impact of 
trade on income distribution within a country. There are some descriptions of 
potential consequences of soothing some of these assumptions. 
The law of absolute advantage is founded on the assumption that competition is the 
best paradigm within which to shape an economy, it assumes that competition will 
advance production. The difficult with the use of this paradigm is that it makes 
winners and losers. In every competition someone is excluded. That the farmer of the 
poor land should go raise sheep is not self-evident. This inference necessitates a firm 
faith in the inspiration for profit as the raison d’etre of people and nations. It also 
follows that the net negative impact  of the sheep farmer do not outweigh the benefits 
gained by that farmer or others in the region, or nation. Such may not be true. 
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Competition is often used as an ideology to justify capitalism and the free market. 
Markets however, are primarily co-operative endeavours. Except for Darwinian 
battles of life and death, every competitive endeavour is founded by first 
collaborating, setting rules, and approving to compete. Co-operative markets permit 
for competition, not the other way around. To this end, competition should never be 
seen as a natural law, but merely as a by-product of co-operation, an agreed upon 
behaviour. 
 
2.1.2 Theory of comparative advantage 
The theory comparative advantage hold  that under free trade, an agent will create 
more of and consume less of a good for which they have a comparative advantage. 
David Ricardo advanced the classical theory of comparative advantage in 1817 to 
illuminate why nations participate in international business even when one nation's 
employees are more efficient at producing every single good than workforces in other 
countries. Comparative advantage is the economic reality describing the work gains 
from business for individuals, companies, or countries, which arise from differences 
in their factor bequests or industrial progress. In an economic model, agents have a 
comparative advantage over others in generating a particular good if they can yield 
that good at a lower relative opportunity cost or autarky price, i.e. at a lower relative 
marginal cost previous to business. One does not compare the monetary costs of 
production or even the resource costs (labor needed per unit of output) of production. 
Instead, one must liken the opportunity costs of making goods across nations.  
Ricardo's theory suggests that comparative advantage rather than absolute advantage 
is accountable for much of international business 
2.2 Empirical Literature Review 
2.2.1 Concept of Imported Second Hand Clothes 
According to Dutton (2014), it is estimated that most developing countries import an 
average of 30,000 tonnes of second hand clothes each year. This have not only by 
choice turned our homes into dumping grounds but killed our own textile industry. 
Sarpong  et al (2011) state that textile  producers face serious challenges with the 
major one being importation of second and used clothes from Europe, America and 
cheap clothing and textiles from Asian countries.  
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Clothing imports into in emerging countries has grown-up steadily since the business 
liberalisation procedures were presented in 1991. Asia has grown in significance as 
the foundation of imported yarns, fabrics and clothing. In addition, there is rising 
anxiety in the clothing sector of the continuous development in the second-hand 
clothing market and illegitimate imports from within the SADC region. All these 
factors have crippled the textile and clothing industry in in developing countries 
important to the lessening in the market share of locally manufactured products, 
factory ends and retrenchments.  
 
Over the last thirty years, the clothing industry has declined in almost all first world 
countries, as garment factories have sprung up like mushrooms across the developing 
world. Developing countries doubled their share of world clothes exports from 30 per 
cent in the early 1970s to over 60 % by the mid-1990s. By the late 1990s, China had 
become the Nation‟s leader in clothes exports. Amounting together the exports of 
China and Hong Kong - which are mainly made up of Chinese- manufactured 
garments, re-exported - China exported garments worth US$47 billion (£28 billion) in 
1996, comprising 29 per cent of world exports. The next major exporter, Italy, 
exported just a third of that amount. Other Asian exporters include Thailand, 
Indonesia, and Bangladesh; in Southern and Eastern Europe and North Africa 
exporters include Turkey, Poland, Romania, and Tunisia. 
A number of factors account for this drastic restructuring of a major world industry, 
employing over 7.5 million people worldwide. There has been a very fast growth of 
garment imports from Mexico to the U.S. and Canadian markets, which has been 
facilitated by the regional NAFTA agreement. Latin and Central American suppliers 
have lately continued to increase their exports to North American market. Mexico is 
now the largest supplier of clothing in the US market: in 1999 (2,370 million Square 
Meter Equivalents=SME). In addition to Mexico, some of the fastest growing 
suppliers in the U.S. market comprise Honduras (990 million SMEs), El Salvador 
(650 million SME). Recently the Central and Eastern European nations have been 
growing their market share in Europe through  strengthened co-operation (OPT = 
Outward Processing Trade) with several EU member countries. Africa has been 
conventionally a important producer of raw materials, such as coffee, cocoa, sisal, tea, 
cotton etc. However, Africa does not appear as a important processor of raw cotton 
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into semi-finished and finished products. The relaxed quota- and duty-free admission 
into the EU-markets accorded to African suppliers as signatories of the Lome 
Agreement has not been used to a large extent, Mauritius being an exception to this 
rule. However, It may be mentioned here that in cotton yarn imports into the EU in 
1999 Egypt was ranked the third and Zambia the eight. 
The Trade and Development Act of 2000 is an significant phase towards the 
expansion of trade in the U.S. The new legislation will help both CBI (Caribbean 
Basin Initiative) and selected Sub-Saharan countries to have an easier admission into 
the US market. The Act stretches duty-free and quota-free benefits for some garments 
and garments from qualified Sub-Saharan countries as of 01 October 2000 to 30 
September 2008. 
Two North African countries, namely Morocco and Tunisia, have been helping from 
the duty-and quota-free access into the EU markets, where they are conspicuously 
amongst the largest clothing suppliers. In fact, in 1999 Tunisia (Euro 2,339 million) 
and Morocco (Euro 2,072 million) ranked fourth and fifth in value of garment exports 
into the EU after China P.R, Turkey and Hong Kong. The two countries were the 
main suppliers of trousers into the EU in 1999, supplying 94 and 83 million pairs of 
trousers respectively. Mauritius, Morocco and Tunisia were amongst the top ten 
suppliers of T- shirts into the EU in 1999. 
The establishment of garments production requires heavy investments, and therefore, 
for most cotton producers, it has not been possible to find the necessary funds to 
import the required machinery. Some countries, such as Tanzania, have a large 
installed garments industry, with production capacities exceeding local demand. 
However, the capacity utilization over the years has been very low due to a lack of 
electricity, water, skilled labour 
In addition, a recent problem for local garment manufacturers in Sub-Saharan 
countries has been the very fast increase in imports of second-hand clothing, or 
"mitumba" as it is called in East Africa. According to Eurostat in 1998 the European 
Community exported some 515,800 tons of second-hand clothing at a value of some 
486 million ECUs. Germany alone exported some 150,000 tons of worn clothing to a 
value of 121,5 million ECUs. Some of the clothing was distributed to the poor 
through various charitable organizations in a number of African and South American 
countries, but a significant part of worn clothing was sold on the local street market of 
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capital cities. As a result many small garment manufacturers in Africa were not able 
to compete and quickly went out of business. 
 
2.2.2 Government Policy  
It is a statement of an administration's political exercises, plans and goals identifying 
with a solid reason or, at the suspicion of office, a whole authoritative session. 
(McEnrue, 2011). Government make the guidelines and frameworks in which 
businesses are able to contest against each other. From time to time the government 
will change these rules and frameworks facing business to change the way they 
operate (Schneider et al., 2003). Government economic policy and market regulations 
have an influence on the competitiveness and profitability of Textile manufacturing 
firm.  The creations of Government policies for Textile manufacturing firms vary 
from advanced economies to developing countries and from country to country 
attributed to variations in social and custom values, the extent amount industry and 
business settings (McEnrue, 2011) 
The Government can occur up with policies that can boost and support the growth of 
novel technologies, products, and solutions. On the other hand, Government can 
similarly seem to delay Textile manufacturing firm performance when it familiarizes 
policy which can limit the independence, as well as the entrepreneurial freedom of 
some variety. Governments can also grow patterns and frameworks that are able to 
put up with against each other. Fitfully the Government will shift these designs and 
frameworks triggering Textile manufacturing firms to progress the way they operate. 
Performance of Textile manufacturing firms is thus vigorously laid low by 
Government policies. The Government of the daytime, often amendment laws in line 
with its political policies. Therefore, Textile manufacturing firms regularly has to be 
compelled to alterations in the legal framework. These policies will cause a 
substantial impact on the competitiveness, ambitiousness and expediency of Textile 
manufacturing firms. Radical industry changes, intense regulation, fierce competition 
among competitive market, precarious industry settings, overwhelming business 
climates and the lack of exploitable opportunities may affect financial performance of 
Textile manufacturing firms (Eniola & Entebang, 2015).  
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Government can behave as an entrepreneurial role to have an effect on the cosmos of 
a maintainable market component. On that point are several factors determining the 
performance of Textile manufacturing firms, and most of them are complex and 
fickle. The sequel to previous studies  
Eniola& Ektebang (2014) shows that market-based economy like Nigeria got to 
understand some specific steps to prove the conditions to advance Textile 
manufacturing firms to create chances to arise in different sectors of the economic 
system and entrepreneur ventures. The outcomes of study Adejugbe (2013) conjointly 
indicated that within the absence of durable, economic process in the countries 
transmutation economies, the Government should wrestle a vital part to creating those 
conditions . 
 Regulatory laws are standards that affect how Textile manufacturing firms operate in 
specific situations. While most Textile manufacturing firm‟s laws are regulatory in 
some way, there are several groups of legislation that apply added to certain industries 
than others. These comprise environmental rules and buildings code laws set out by 
both the federal government and state governments. There are also regulatory rubrics 
for international Textile manufacturing and most type of Textile manufacturing firms 
licensing (Claudio, 2007).  
Government policy can come up with an entrepreneurial role to impact the formation 
of a sustainable market factors and land infrastructure conditions to support Textile 
manufacturing companies (Hoogma et al., 2008).  Economies in transition need to 
take some specific measures to create the conditions to raise of entrepreneurial 
activities and for Textile manufacturing firms to create opportunities to grow in 
different sectors of the economy (USAID 2011). Government policy can be a sole 
resource that supports firm‟s practices directed at achieving superior performance. 
According to USAID it noted that the previous studies offer evidences to support 
supposed government policy as a moderator for the relationship between market 
practices and financial performance of Textile manufacturing firms. 
According to Aviv Shoham Gerald S. Albaum the termination of the quota system 
will generate an limitless relationship. The United States and the European Union 
have formally informed the W.T.O. that they are poignant ahead with the final phase-
out by the conclusion of this year, and a coalition of American and European Union 
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retailers has drum up support actively for the scheduled ending. Though Indian 
garment and textile makers are journey their fingers for all to go as planned, credit of 
the stiff rivalry from China and the fragmented state of India's textile and garment 
industry is lightening the hopefulness a bit. Under the current W.T.O. agreement, 
annual quotas to the United States and the European Union fill up months in advance, 
with limits on clothing like jeans, T-shirts and sweaters as well as on fabrics. The end 
of the quota system may swift large global brands to look at countries like India as 
markets as well as sources (Saritha Rai, 2008).  
 
The quota system, whose culmination was advanced nearly a time ago by the World 
Trade Organization's predecessor, has threatened the textile and garment industry in 
the United States and Europe by limiting imports from low-cost Textile 
manufacturing countries like India. Under the Agreement on Textiles and Clothing, 
the limitations were subject to rejection in several stages over the 10-year period but 
the biggest impact has been left for last, and the hindering end has unleashed great 
expectations on both sides of the Atlantic. ''Quotas have been the biggest hurdle for 
development”. Garment and textile exporters are eager to grab new openings right 
away. The Indian government had long been a interference to the growth of India's 
textile and garment industry. Until four years ago, it as long as incentives like tax 
exemptions and special interest rates to small apparel units, thus depressing 
investment in large machinery and the establishment of more capacity (Saritha Rai, 
2008). 
 
2.2.3 Price 
According to a research conducted by Rob, Raul, Jerry and Bert (2010) where a 
review of introductory pricing patterns across a number of industries was done, results 
shows that there are common patterns in customer evaluation of new products and 
services and their pricing. The study aimed to describe best practice in pricing 
strategy for new products and services being introduced to a market and examined 
customer behaviors towards product or service adoption; it was discovered that there 
are numerous phases in service and customers had different perceptions on the price 
of the products and services; a “learning” phase, where the customer or potential 
customer (in trial) learns about the products, its attributes, features, utility and value; a 
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“use” phase where the customer has learned how to use the service or product, and is 
appreciating the value of the product and using a lot; and a “reassessment” phase. The 
customer is very familiar with the product, the novelty and mystery has worn off, and 
they wonder if there is an equivalent substitute available at a lower cost 
Lee & Jin Ma (2012) randomly collected data from 1,930 US online consumers using 
an online survey to examine consumer perceptions of online consumer reviews and 
influences on consumer attitudes towards, and usage behaviours in relation to 
individual characteristics. The duo found that consumers perceived benefits and costs 
from consumer online reviews and that both benefits and costs influenced consumer 
attitudes toward, and usage behaviours of, online consumer reviews.  
Ellis,  McCracken,& Skuza, (2012). conducted another study to determine consumers‟ 
willingness to pay for organic versus conventionally produced cotton apparel; and to 
explore the role of purchase behaviours, apparel attributes and summer beliefs about 
organics in purchase decisions. The findings showed that on average, participants 
were willing to pay a 25% premium for an organic cotton t-shirt finished from 
traditionally produced cotton. Members who pay for their individual clothing or brand 
buying decisions alone were ready to pay a premium. Previous history of purchasing 
organic foods, perceived product quality, fit and participant‟s race were also 
significant predictors of willingness to pay (Joan, Vicki and Nathan, 2012). 
Additionally, Omar and David (2005) studied, “Buyer behavior and procedural 
fairness in pricing: exploring the moderating role of product familiarity”, their 
research proposed to study how consumers‟ familiarity with products impacts the 
degree to which consumers are sensitive to seller‟s violation of procedural fairness 
norms in pricing. They argued that past research had either studied the role of 
familiarity or the role of fairness in influencing consumer behavior, but it was unclear 
how familiarity and fairness combine to influence consumer behavior. Their results 
indicated that the degree to which consumers rely on procedural fairness to evaluate a 
product is related to consumer‟s level of familiarity with a product. 
Consumers who are less familiar with a product are more likely to rely on procedural 
fairness to form purchase intentions. Also, unlike their more knowledgeable 
counterparts, consumers who are less familiar with a product are more likely to equate 
fairness with perceived quality (Omar and David, 2012). Kotler and Armstrong 
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(2010), in their study gave an explanation about price as the money, used to exchange 
in terms of product or service by customers for the value they receive. Levy and 
Weitz (2012), states that loyal customers are ready to buy a product even if the cost 
are high. Companies always give more attention and care to loyal customers and take 
necessary steps to retain them as they bring more profit to the firm. Wickliffe and 
Pysarchik (2001), stated that, product feature (brand and price) have an inherent 
impact on customer behavior. Hermann et al (2007) research shows a relation 
between price and consumer satisfaction. In purchasing a product, price plays an 
important part and has a strong impact on the satisfaction level of customers. In 
another research, Lee et al (2010), founded the relation between price and its impact 
on purchase decision. Khraim (2011), stated that for loyal customers‟ price doesn‟t 
matter and its influence on the purchase decision of customers. 
Cadogan and Foster (2000), according to them, for an average customer, an important 
factor they are concerned about is price. Loyal customers are willing to pay premium 
price for their favored brand. Keller (2013), state that before making actual purchase, 
customers make a comparison and evaluate price with alternative brands because have 
a tremendous belief or faith in the value or benefit they get from their brand. 
Comparing prices with value and perceived cost is the best method to build customer 
satisfaction. It‟s observed that consumers are willing to purchase a product if the 
perceived values are higher than product cost. Long-life duration of customers with a 
brand makes them more prices tolerant and they didn‟t show any interest in making 
price comparison with the alternatives. It is through price that a company 
communicates its value, positioning of products or brand to the market. Sproles and 
Kendall (2006), explained price consistence is to find the best value of a product and 
purchase at a lowest price. 
In the face of fast economic and technological vagaries, today‟s consumer is more 
interested, more sophisticated and knowledgeable with what he/she exactly wants. 
These changes also affect the needs of firms. According to Ehmke et al (2005), 
marketing your business is about how you position it to satisfy your consumer‟s 
needs. Borden (2009) stated that marketing manager must weigh the behavioral forces 
and then handle marketing elements in his mix with focus on the resources with which 
he has to work when building a marketing program to fit the needs of a firm. For 
marketing to influence a change either a new product or reinvent a new brand there 
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are elements that continue constant which must be fused in the marketing mix  named 
asthe – FOUR P‟s . These four P‟s are Product, Price, Promotion and Place (Ehmke et 
al (2005). 
In the context of this research the weight will be on price, hence the need to expound 
more on significance of price to both customers and firms. Price is the amount a 
consumer pays for a product or the sum of the values that consumers exchange for the 
benefits of having or using a product or service (Bearden et al 2004). Price means 
different things to different people; it is interest to lenders, service charged by the 
banker (lenders), premium to the insurer, fare to the transporter, honorarium to guest 
lecturer etc, (Kortler et al 2008). According to Rosa et al (2011), the importance of 
price as a purchase stimulus has a key role in price management since not only does it 
determine the way prices are perceived and valued, but it also influences consumer 
purchase decision (Rosa, 2001; Simon, 1989; Vanhuele and Dreze, 2002). Studies 
have shown price as an important factor in purchase decision, especially for 
frequently purchased products, affecting choices for store, product and brand 
(Rondan, 2004). The greater the importance of price in purchases decisions, the 
greater the intensity of information and the greater the amount of comparisons 
between competing brands (Mazumdar and Monroe, 2009).  
Considering the nature of the consumer products (frequently purchased and consumed 
products, implying medium-low level of consumer –supplier interaction), the basic is, 
the customer who usually purchase are more frequently in contact with prices. Pricing 
strategy is paramount to every organization involved in the production of consumer 
goods and services because it gives a cue about the company and its products, 
accompany does not set a single price but rather a pricing structure that covers 
different items in its line (Kotler et al, 2001). According to Hinterhuber (2008) pricing 
strategies vary considerably across industries. According to Agwu and Carter (2014), 
-„ among the Ps, price is the only income generator and it is the value attached to a 
product. Moreover, price is the total of cash charged for a product or service. It is the 
sum of all the values that customers give up in order to gain the benefits of having or 
using a product (Kotler et al 2010). Baker (1996) noted that price is the mechanism 
which ensures that the two forces (demand and supply) are in equilibrium. According 
to Santon (1981) price is simply an offer or an experiment to task the pulse of the 
market. It is the monetary value for which the seller is willing to exchange for an item 
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(Agbonifoh et al, 1998). Ezeudu (2004) argues that price is the exchange value of 
goods and services. Schewe (2003) defines price as what one gives up in exchange for 
a product or service. 
2.2.4 Costumer Preference 
Daniel and Roger (2013) did a research study to test for and document the existence 
of a surname brand preference influence; whether individuals with surname that 
match the names of brands prefer them more than other brands and behave in a 
manner consistent with those preferences. Their finding revealed that respondents 
with surnames that match well-known national brand more than doubled their 
preference rate for that brand. 
Furthermore, consumers who prefer brand, surname matching results in them being 
more than twice as likely to label themselves as brand advocates. Another study was 
done by Madhurima and Himadri (2014) to study the impact of firm‟s reputation and 
ethnocentrism on young consumer‟s attitude toward products with foreign origin. The 
study finding revealed that repute action of the firm is found to have a significant 
impact on young consumers as it minimizes animosity and develops positive attitude 
toward products with foreign origin. The role of website structures in attracting and 
holding customers has been an e-commerce research subject for more decades. 
Scholars have focused on the influences that consumer evaluation of website content 
elements on satisfaction and online performance (Burke, 2002). 
Others have addressed the role that website content plays in online purchase processes 
(Liang and Lai, 2002; O‟ Keefe and McEachern, 1998). Moreover, the attention has 
been paid to the usage of website features across different types of industries. Several 
authors have warned that adequate use of website content is likely to depend on the 
characteristics of the products to be sold (Peterson Balasubramanian, and 
Bronnenberg 1997; Van der Heijden and Verhagen 2004). However believable, 
empirical study into assumption has been astoundingly limited. Even recently, Lian 
and Lin(2008) stated;“most studies have been focused on a single product or similar 
products. The influences of different product types have been relatively neglected.” 
Obviously, product types are underserved as an e-commerce research theme ( Huang, 
Lurie and Mitra, 2009). Answering the query of how differences in product type 
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impact consumer preference for various website content was what attracted us to 
conduct this study retentive customers has been an e-commerce research topic for 
more than a decade. Scholars have absorbed on the effects that consumer assessment 
of website content elements have on fulfilment and online performance (Burke, 
2007). 
Others have addressed the role that website content plays in online purchase process ( 
Liang and Lai, 2002; O‟keefe and McEachern, 2010). Moreover, attention has been 
paid to usage of website features across different types of industries(Baack and Singh, 
2007; Liao, To, and Shih, 2006) or different cultures (Singh and Baack , 2004; Wurtz, 
2005). Several authors have warned that the adequate use of website content is likely 
to depend on the characteristics of the product to be sold. (Pertson, Balasubramanian, 
and Bronnenberg, 1997; Van der Heijden and Verhagen, 2004). However plausible, 
empirical investigation in to this assumption has been surprisingly limited.  
Even recently, Lian and Lin (2008) stated: “Most studies have engrossed on a single 
product or alike products. The effects of different product types have been 
comparatively neglected. Obviously, product type is underserved as an e-commerce 
research theme ( Huang, Lurie, and Mitra, 2009). Answering the question of how 
differences in product type affect consumer favourite for various website content 
elements was what interested us to conduct the study. The few academic works into 
the role of product type published so far have only addressed the role of the search/ 
experience typology (Girard, Silverblatt, and Korgaonkar, 2002; Huang et al ., 2009; 
Levin, Levin and Weller, 2005).  
The goods/ services continuum reflects fundamental differences in form; that is, in 
tangibility (Zeithaml et al., 1985), and may be used to map out prerequisites for 
website design (Laroche, Bergeron and Goutaland, 2001). The hedonic/utilitarian 
dichotomy mirror differences in product function; that is, pleasure versus utility 
(Hirschman and Holbrook, 1982), and may be applied to website designs that offer 
appealing value propositions (Overby and Lee, 2006). Both categorizations have been 
imagined and have been wide-open in part to have different (online) decision-making 
process; each is part of a firm body of research; and each is a protruding category in 
internet trading, addition to the outside validity of our study. This research tests the 
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value of both typologies in sympathetic consumer preference for website content 
elements and delivers rules for more product-centered website design. 
2.2.5 Product quality 
  Quality has develop a popular topic among researchers and business practitioners in 
recent years, few researchers have affected on the quality dimension of product 
quality that directly have an effect on consumers buying decisions  Quality product 
plays a significant role in measuring purchase intention. It can be termed as a process 
of continuous improvement because the product presentation and satisfaction of 
customers will increase due to continuous changes. The purchase intentions of 
customers depend on the product quality and have a significant impact on it.  The 
quality product always has a direct and positive relation with customers buying 
decision. Other researchers also found that quality product have a strong impact on 
customer buying behavior. High quality products help to build and maintain the 
confidence of targeted consumers and convince them to purchase it. Consumers are 
concerned about the quality of a product before deciding to purchase them. To remain 
competitive among the competitor‟s producing firms should increase and concentrate 
more on improving the quality of products (Avery and Zabel, 2009).  
The consumer preferences across such price tiers are influenced by non-price cues 
about quality. The results suggested that pattern of preferences observed across price-
tiers can be influenced by: how quality cues (as well as price levels) are framed: the 
distribution of various price-quality trade off strategies across potential buyers; and 
the degree of perceived quality variability within the product category. Specifically, 
the use of ratio-scaled cues is most likely to impact “trading-up” behavior when there 
are a large number of consumers who exhibit “best value-seeking” behavior when 
there are a large number of consumers who exhibit “best value-seeking” behavior in 
market  and should  measures of consumer ethnocentrism may provide Western 
marketers with information necessary to target consumers who do not allow 
nationalistic feelings to influence product quality evaluation and purchase behavior 
grow along the globalization processes and change towards a so- called universal 
product normal. For market efficiency and ineffectiveness, where maximum 
opportunities exist to both sellers and buyers at minimum cost, information must be 
collected on the buying behaviour of consumers as they may have different values and 
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use diverse methods for product quality evaluation; this issue has recently attracted 
the attention of many researchers from various disciplines, and while the concept of 
product (Ezeudu ,2004) 
2.3 Summary and Research Gaps 
Emirical  literature gives the guidelines from the past researchers and provides a 
foundation to the theoretical framework for present investigation. A study was carried 
out to assess the effect of the imported new and second hand clothing on the 
Zimbabwe Textile and Clothing Industry. Results show that greatest of these low-cost 
imports don‟t come into the nation through the official borders and pose prejudicial 
price competition to native products due to their affordability and apparent superior 
quality. The sluggish recapture of the textile and clothing industry is also due to other 
related factors such as lack of foreign currency, cost of loan, brain drain, power cost 
and supply, heavy import duty rates, etc. which when all are summed up, together 
have led to the decline of the textile and clothing industry in Zimbabwe.   
The clothing and Textile industry has been a main contributor to the development and 
growth of the textile manufacturing sector and makes a lot of occupations not only in 
textile Industries but also other related segments such as cotton growers, spinners, 
weavers, dyers and finishers, manufacturers of chemicals etc. In the past few years, 
there has been a drop in the textile manufacturing sector due to the economic 
depression and also due to the importation of low-cost new clothing textiles from the 
Far East especially China and second hand products from Europe.  
2.4 Conceptual Framework 
The conceptual framework  consist of the independent variables which comprise of  
price, government policy, Product quality and customer Preference while the 
dependent variable is the performance of the textile industry. These relationships are 
presented in the figure below. The course of influence is illustrated by the way of the 
sharp arrow 
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Independent Variables     Dependent Variable 
 
 
 
 
 
 
 
 
 
 
 
Fig 2.1 Conceptual Framework 
Source: Author (2018) 
2.5 Operationalization of variables 
2.5.1 Price   
The amount of money expected, required or given in payment for something. 
2.5.2 Customer Preference   
Set of suppositions related to ordering some substitutes, based on the degree of 
happiness, happiness, satisfaction, enjoyment or utility they offer; a process which 
upshots in an optimal „choice‟ (whether real or imagined). 
2.5.3 Product quality  
Group of features and characteristics of a saleable good that determine its desirability. 
2.5.4 Government Policy    
Government and local authorities‟ regulations have both   positive and negative 
effects towards the performance of textile industry in Kenya.  
2.6 Chapter Summary 
This chapter showcases theoretical literature review, empirical review, summary and 
research gaps, conceptual framework and operational variables. It also explains how 
the theories can be used to derive meaningful conclusion in relation to the study.  
Price 
Government Policy 
Preference  
Customer Preference 
Product quality 
 
performance of textile 
industry in Kenya 
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CHAPTER THREE 
RESEARCH DESIGN AND METHODOLOGY 
3.0 Introduction 
This chapter consist with research design, target population sampling design, data 
collection methods and instruments and data analysis methods and procedures. 
3.1 Research Design 
The research design refers to the overall plan that assimilate the different works of the 
study in a coherent and logical way, thereby, make sure you will successfully address 
the research problem. It consist the plan for the gathering, measurement and analysis 
of data. Descriptive research design was used. This design is preferred because as 
Kuul (2018) has indicated,  the design is a collection of many statistical techniques or 
methods that are used in developing a research study, continues to indicate that the 
design is concerned with answering questions such as who, how, what, which, when 
and how much. The method will enable the researcher to analyze the objectives 
tentatively.  
Kothari (2004) observed that research design is making research as efficient as 
possible hence yielding maximum information with minimal expenditure of effort, 
time and money.  The study will adopted a combination of descriptive and 
explanatory research design. According to Mugenda and Mugenda (2003), descriptive 
research design is preferable, as it tries to answer the questions who, what, when, 
where and sometimes how. It also enables researchers to summarize and organize the 
data in an effective and meaningful manner. According to Eriksson and Kovalainen 
(2008), descriptive research involves producing data that is holistic, contextual and 
one that is rich in details to test hypothesis or answer questions concerning the current 
status of the subject of the research.  
3.2 Target Population 
Target population refers to the whole group of individuals or objects to which 
researchers are concerned in making inference. According to (Kerlinger, 1973) the 
target population is defined as the member of a real or hypothesis set of people events 
or objects the researcher wishes to generalize the results of the research. The target 
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populations in this study were the 486 traders who deal with second hand clothes in 
Nairobi County. 
Table 3.1 Target Population 
 
Serial No  Market  No of Traders 
1 Gikomba  156 
2 Kawangware 83 
3 Embakasi 24 
4 Githurai 74 
5 Muthurua 48 
6 City Market  78 
 Total 486 
Source: Author (2018) 
3.3   Sample and sampling technique 
The researcher used stratified random sampling procedures to choice a sample that 
represented the whole population. This procedure was preferred since it involves 
dividing of the population into homogenous subgroups then taking a sample in each 
subgroup. This procedure was also preferred because it ensures that certain sub- 
groups in the population are represented in the sample in the same proportion to their 
number in the population (Kumar, 2005). The procedure was also preferred since all 
the target population had an equal chance of being selected and inclusion of small 
groups which otherwise could have been omitted entirely by other sampling methods 
(Kothari, 2004). A sample of 10% was taken from each stratum in the target 
population to provide adequate information where a sample size of this study 
consisted of 49 traders two deals with imported second hand clothes. 
The sample size was as follows; 
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Table 3.2 Sample Population 
 
Serial 
No  
Market  No of Traders Sample size 
1 Gikomba  156 17 
2 Kawangware 83 8 
3 Embakasi 24 3 
4 Githurai 74 7 
5 Muthurua 48 5 
6 City Market  78 9 
 Total 486 49 
Source: Author (2018) 
3.4 Instruments 
Questionnaires were used to gather both qualitative and quantitative data from the 
respondents. A questionnaire is a set of questions or statements that assesses attitudes, 
opinions, beliefs and biographical information (McMillan & Schumacher, 2001).  The 
researcher used a questionnaire to collect data from the respondents.  This method 
allowed each respondent to receive the same set of questions in exactly the same way. 
Questionnaires therefore yielded data more comparable than informative obtained 
through an interview. 
3.5 Pilot Study 
Reliability refers to the consistence of measurement or the extent to which the results 
are similar over different forms of the same instrument or occasions of data collection 
and the extent to which measures are free from errors (McMillan & Schumacher, 
2001). According to Orodho (2005), reliability of an instrument concerns the degree 
to which a particular instrument can consistently yield a similar result over a number 
of repeated trials.  
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The pilot study was also undertaken to pre-test the methods and tools of data 
collection and  25  questionnaires were administered randomly selected traders twice 
at an interval of one week. This represented at least 10% of each category of the 
parent sample which is sufficient for a pilot study (Connelly, 2008). Pre-testing of the 
tools was undertaken to test whether the questions are clear and can be easily 
understood. This ensured that the questions and issues regarding the subject of the 
study are included in the questionnaires and clear from any ambiguities. The pretest 
helps in identifying the exact numbers of enumerators required, number of days and 
also in estimating the cost. Those pilot tested will be excluded from the study to avoid 
the sensitization effect (Mugenda & Mugenda, 2013).   
There are two types of validity that are established in a study, namely: the internal and 
external validity. A research study has internal validity if the outcome is dependent 
upon the variables specifically under study. A research study, therefore, has internal 
validity if the outcome is dependent upon the variables specifically under study 
(Weirsma, 1980). According to Gay (1997), content validity is established by an 
expert. A measure has content validity if there is a general agreement among the 
subjects and researcher that the instrument has measurement items that cover all 
aspects of the variable being measured (Ojera, 2011). This form of validity 
subjectively assesses the correspondence between the individual items and the 
concept through rating by expert judges. The designed instruments were therefore be 
counter checked by the  my supervisor as  expert in management.  
3.6 Data Collection Procedure 
Developed questionnaires were sent to some selected sample of respondents from 
traders two deals with imported second hand clothes and then the information 
acquired was evaluated to assess their reliability.  The researcher identified that the 
questionnaires were reliable for the study and the information required could be 
accessed.  The questionnaires were given out at random to respondents from each sub-
group. 
3.7 Data Analysis and Presentation 
The data collected by use of the numerous instruments was first edited to acquire the 
pertinent data for the study.  The edited data was then coded for easy classifications in 
order to facilitate tabulation. The tabulated data was then analyzed quantitatively by 
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calculating various percentages where possible. Data collected was calculated by use 
of statistical inferences such as mean and mode where applicable.  Presentation of 
data was in form of pie charts and bar graphs only where it provided successful 
interpretation of the findings. Descriptive data was analyzed qualitatively and the 
results were provided in form of explanatory notes. 
3.8 Ethical Considerations 
3.8.0 Informed Consent 
This was represented by an introduction letter attached to the questionnaire. 
Consequently, the selected respondents were consulted before they participated in the 
research study. 
3.8.1 Voluntary Participation 
The respondents were not forced to participate in the study. Instead, respondents were 
informed about the purpose of the study before they made their own informed 
consent. The respondents were also on liberty to choose whether to participate or not.  
3.8.2 Confidentiality 
Respondents were briefed on the code names they used instead of their real names. 
This ensured that their identity was protected from any other participant and the 
organization itself.  
3.8.3 Privacy 
Kothari (2004) asserts that any respondent participating in a research study is entitled 
to privacy as part of the ethical consideration. To ensure the privacy of the 
respondents, the questionnaires were distributed to the respondent‟s work station or 
any other private area they feel safe. This ensured that there was no interference or 
influence from other respondents. 
3.8.4 Anonymity 
The research collected and presented the research findings without revealing the 
identity of the participants or any other details that might lead to them. Based on this, 
the respondents were advised not to include their names or identification details. 
Rather, they were assigned code names during the research process.  
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3.8 Chapter Summary 
This chapter focused on identifying appropriate research design for the study; the 
target population and the right sampling design and technique to be used; construct 
and explain research instrument to be employed and explain how the pilot study was 
instituted. Also, the chapter elaborated on the data analysis techniques used and how 
respondents‟ ethical considerations was met. 
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CHAPTER FOUR 
RESEARCH FINDINGS AND DISCUSSIONS 
4.0 Introduction 
This chapter contains the presentations of the results and findings obtained from the 
direct responses and data analysis. This chapter is broken into four segments. The first 
section will present the background information of the respondents. The proceeding 
four sections will present each in turn the relationship between each of the four 
hypothesized independent variables against the dependent variable. 
4.1 Presentation of Research Findings  
4.1.0 Response Rate  
The researcher sought to find out the number of respondents who participated in the 
study. The results were presented in table 4.1 and figure 4.1 below; 
4.2.1 Analysis on Response Rate 
 The   researcher wanted to know the response rate of respondents, the analysis is as 
follows: 
Table 4.1 Analysis on Response Rate 
Category  Frequency Percentage % 
Returned  33 67 
Not returned  16 33 
Total  49 100 
Source: Author (2018) 
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Figure 4.1 Response Rate 
Source: Author (2018) 
From the table and figure 4.1 above the researcher found that out of all questionnaires 
administered 58% of the questionnaires were answered while 42% were not answered. 
Therefore, this indicated that most of the questionnaires were administered. 
4.2.2 Gender Analysis of Respondents  
Gender allowed the researcher to determine whether she was actually reaching the 
target audience and gathering the information effectively. The researcher sought to 
know the gender of respondents, the analysis is as follows: 
 
Table 4.2 Gender Analysis of Respondents 
Category  Frequency Percentage % 
Male  26 79 
Female  7 21 
Total  33 100 
Source: Author (2018) 
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Figure 4.2 Gender of Respondents  
Source: Author (2018) 
From the table and figure 4.2 above the researcher found that most of the respondents 
were male representing 79%, female respondents representing 21%. Therefore, this 
indicated that most of the respondents who participated in the study are male. 
4.2.3 Age Analysis of Respondents  
Age determines how informed an individual is. The researcher sought to know the age 
of respondents, the analysis is as follows: 
Table 4.3 Age of respondents  
Category  Frequency Percentage % 
Less than 20yrs 8 25 
21-30yrs 14 42 
31-40yrs 6 18 
41-50yrs 5 15 
Total  33 100 
Source: Author (2018) 
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Figure 4.3 Age of Respondents  
Source: Author (2018) 
From the table and figure 4.3 above the research found that most the respondents were 
less than 20 years representing 25%, 21-30 years representing 42%,31-40 years 
representing 18%, and 41-50 years representing 15%, therefore this indicated that 
most respondents were between 21-30 years hence were mature enough to handle the 
questions. Research shows that the older people tended to give more informed and 
effective response 
4.2.4 Highest Level of Education Attained 
The researcher wanted to know the respondents‟ highest level of education attained in 
the organization, the analysis is as follows: 
Table 4.4 Highest level of education attained of the Respondents 
 
Category  Frequency Percentage % 
Primary            2 6 
Secondary   6 18 
College                        9 27 
University                 16               49 
Total  33 100 
Source: Author (2018) 
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Figure 4.4 Highest level of education attained of Respondents  
Source: Author (2018) 
From the table and figure 4.5 above the researcher found that the respondents who 
had primary level of education represents 6%, secondary level represents 18%, 
college level represents 27% and university level represents 49%. Therefore, this 
indicated that most of the respondents have university level of education. Respondents 
with the highest level of education attainment likely give reliable and accurate data 
about the organization. 
4.2.5 Number of Years Respondents worked in second hand clothes 
 The researcher wanted to know the respondent‟s period they had worked in second 
hand clothes as trader and analysis is as follows:  
Table 4.5 Number of Years  worked in second hand clothes 
Category  Frequency Percentage % 
Less than 5years 8 25 
6-15 years 14 42 
16 - 25 years 6 18 
Over 25years  5 15 
Total  33 100 
Source: Author (2018) 
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Figure 4.5 Number of Years Respondents worked in second hand clothes 
Source: Author (2018) 
From the table and figure 4.5 above the researcher found that most the respondents 
had worked in Textile firms less than 5 years represents 25%, 6-15 years represents 
42%, 16-25 years represents 18% and above 25 years‟ experience represents 15%, 
therefore this indicated that most respondents had experience of 6-15 years in second 
hand clothes. 
4.2.6 Whether government policy affects performance of textile industry in 
Kenya. 
The researcher wanted to know to whether government policy affects performance of 
textile industry in Kenya. The analysis is as follows: 
Table 4.6 whether government policy affects performance of textile industry in 
Kenya.  
Category  Frequency Percentage % 
Yes  27 81 
No  6 19 
Total  33 100 
 
Source: Author (2018) 
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Figure 4.6 Whether government policy affects performance of textile industry in 
Kenya. 
Source: Author (2018) 
From the table and figure 4.6 above the researcher found that 81% agreed that 
government policy affects performance of textile industry in Kenya. While 19% 
indicated that it doesn‟t affects performance of textile industry in Kenya. 
4.2.7 Rating the effects of government policy on performance of textile industry 
in Kenya.  
The researcher wanted to explain how respondents rate the effect of government 
policy on performance of textile industry in Kenya. The analysis is as follows: 
Table: 4.7 Rating the effects of government policy on performance of textile 
industry in Kenya 
Category Frequency Percentage 
Average 3 9 
Above average 10 30 
Below average     20 61 
Total  33 100 
Source: Author (2018) 
36 
 
 
Figure: 4.7 Rating the effects of government policy on performance of textile 
industry in Kenya 
Source: Author (2018) 
From the table and figure 4.7 above 9% of respondents rated the effects of 
government policy on performance of textile industry in Kenya to be on average ,30% 
above average, 61% rate it as below average. Therefore, majority of respondents rated 
the effect of the government policy on performance of textile industry in Kenya to be 
below average. 
4.2.8 Extent to which government policy affects performance of textile industry 
in Kenya. 
The researcher wanted to know the extent to which government policy affects 
performance of textile industry in Kenya. The analysis is as follows: 
Table 4.8  Extent which government policy affects performance of textile 
industry in Kenya. 
Category  Frequency Percentage % 
   Very great extent 18 55 
   Moderate extent 11 33 
   Low extent 1 3 
   Very Low Extent                  3 9 
Total  33 100 
 Source: Author (2018) 
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Figure 4.8 Extent to which government policy affects performance of textile 
industry in Kenya. 
Source: Author (2018) 
From the table and figure 4.8 above the researcher found that 55% of the respondents 
agreed that government policy affects performance of textile industry in Kenya to 
very great extent, 33% moderate extent 9% low extent and   3% very low extent. This 
indicated that majority agreed that   government policy affects performance of textile 
industry in Kenya to very great extent.   
4.2.9 Whether price of imported second hand clothes affects performance of 
textile industry in Kenya. 
The researcher wanted to know whether price of imported second hand clothes affects 
performance of textile industry in Kenya. The analysis is as follows: 
Table 4.9 Whether price of imported second hand clothes affects performance of 
textile industry in Kenya.  
 
Category  Frequency Percentage % 
Yes  27 81 
No  6 19 
Total  33 100 
Source: Author (2018) 
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Figure 4.9 Whether price of imported second hand clothes affects performance 
of textile industry in Kenya. 
Source: Author (2018) 
From the table and figure 4.9 above the researcher found that 81% agreed that price of 
imported second hand clothes affects performance of textile industry in Kenya. While 
19% indicated that it doesn‟t affects performance of textile industry in Kenya 
4.2.10 Rating the effects of price of imported second hand clothes on 
performance of textile industry in Kenya. 
The researcher wanted to explain how respondent‟s rates the effect of price of 
imported second hand clothes on performance of textile industry in Kenya. The 
analysis is as follows: 
Table: 4.10 Rating the effects of price of imported second hand clothes on 
performance of textile industry in Kenya. 
 
Category Frequency Percentage 
Average 3 9 
Above average 10 30 
Below average     20 61 
Total  33 100 
Source: Author (2018) 
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Figure: 4.10 Rating effects of price of imported second hand clothes on 
performance of textile industry in Kenya. 
Source: Author (2018) 
From the table and figure 4.10 above 9% of respondents rated the effects of price of 
imported second hand clothes on performance of textile industry in Kenya to be on 
average, 30% above average, 61% rate it as below average. Therefore, majority of 
respondents rated the effect of performance of textile industry in Kenya to be below 
average. 
4.2.11 Extent to which price of imported second hand clothes affects 
performance of textile industry in Kenya. 
The researcher wanted to know the extent to which price of imported second hand 
clothes affects performance of textile industry in Kenya. The analysis is as follows: 
 
Table 4.11 Extent which price of imported second hand clothes affects 
performance of textile industry in Kenya. 
Category  Frequency Percentage % 
  Very great extent 18 55 
  Moderate extent 11 33 
  Low extent 1 3 
  Very Low Extent                  3 9 
Total  33 100 
Source: Author (2018) 
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Figure 4.11 Extent to which price of imported second hand clothes affects 
performance of textile industry in Kenya. 
Source: Author (2018) 
From the table and figure 4.11 above the researcher found that 55% of the 
respondents agreed that price of imported second hand clothes affects performance of 
textile industry in Kenya to very great extent, 33% Moderate extent 9% low extent 
and   3% very low extent. This indicated that majority of respondent agrees that price 
of imported second hand clothes affect performance of textile industry in Kenya to 
very great extent.  
 
4.2.12 Whether Product quality of imported second hand clothes affect 
performance of textile industry in Kenya. 
The researcher wanted to know whether Product quality of imported second hand 
clothes affects performance of textile industry in Kenya. The analysis is as follows: 
Table 4.12 Whether Product quality of imported second hand clothes affect 
performance of textile industry in Kenya.  
Category  Frequency Percentage % 
Yes  27 81 
No  6 19 
Total  33 100 
Source: Author (2018) 
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Figure 4.12 Whether Product quality of imported second hand clothes affect 
performance of textile industry in Kenya. 
Source: Author (2018) 
From the table and figure 4.12 above the researcher found that 81% agreed that 
Product quality of imported second hand clothes affect performance of textile industry 
in Kenya. While 19% indicated that doesn‟t affects performance of textile industry in 
Kenya. 
 
4.2.13 Rating the effect of Product quality of imported second hand clothes on 
performance of textile industry in Kenya. 
The researcher wanted to explain how   respondent‟s rates the effect of Product 
quality of imported second hand clothes on performance of textile industry in Kenya. 
The analysis is as follows: 
Table: 4.13 Rating the effect of Product quality of imported second hand clothes 
affects performance of textile industry in Kenya. 
Category Frequency Percentage 
Average 3 9 
Above average 10 30 
Below average     20 61 
Total  33 100 
Source: Author (2018) 
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Figure: 4.13 Rating effects of Product quality of imported second hand clothes 
on performance of textile industry in Kenya. 
Source: Author (2018) 
From the table and figure 4.13 above 9% of respondents rated the effect of Product 
quality of imported second hand clothes on performance of textile industry in Kenya 
to be on average 30% rated above average and 61% rate below average. Therefore, 
majority of respondents rated effect of Product quality of imported second hand 
clothes on performance of textile industry in Kenya below average 
4.2.14 Extent to which Product quality of imported second hand clothes affects 
performance of textile industry in Kenya. 
The researcher wanted to know the extent to which Product quality of imported 
second hand clothes affects performance of textile industry in Kenya. The analysis is 
as follows: 
 
Table 4.14 Extent which Product quality of imported second hand clothes affects 
performance of textile industry in Kenya. 
Category  Frequency Percentage % 
 Very great extent 18 55 
  Moderate extent 11 33 
  Low extent 1 3 
  Very Low Extent                  3 9 
Total  33 100 
 Source: Author (2018) 
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Figure 4.14 Extent to which Product quality of imported second hand clothes 
affects performance of textile industry in Kenya.  
Source: Author (2018) 
From the table and figure 4.14 above 55% of the respondents agreed that Product 
quality of imported second hand clothes affect performance of textile industry in 
Kenya to very great extent, 33% moderate extent 9% low extent and   3% very low 
extent. This indicated that the majority of respondents agreed that Product quality of 
imported second hand clothes affects performance of textile industry in Kenya to very 
great extent. 
   
4.2.15 Whether customer Preference of  imported second hand clothes affects 
performance of textile industry in Kenya. 
The researcher wanted to know whether customer Preference of  imported second 
hand clothes affects performance of textile industry in Kenya. The analysis is as 
follows: 
Table 4.15 Whether customer Preference of  imported second hand clothes 
affects performance of textile industry in Kenya.  
Category  Frequency Percentage % 
Yes  27 81 
No  6 19 
Total  33 100 
Source: Author (2018) 
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Figure 4.15 Whether customer Preference of  imported second hand clothes 
affects performance of textile industry in Kenya. 
Source: Author (2018) 
From the table and figure 4.15 above the researcher found that 81% agreed that 
customer Preference of  imported second hand clothes affects performance of textile 
industry in Kenya. While 19% indicated that it doesn‟t affects performance of textile 
industry in Kenya. 
4.2.16 Rating effects of customer Preference of  imported second hand clothes on 
performance of textile industry in Kenya 
The researcher wanted to know how respondents rated the effects of customer 
Preference of  imported second hand clothes on performance of textile industry in 
Kenya. The analysis is as follows: 
Table: 4.16 Rating effects of customer Preference of  imported second hand 
clothes on performance of textile industry in Kenya 
Category Frequency Percentage 
Average 3 9 
Above average 10 30 
Below average     20 61 
Total  33 100 
Source: Author (2018) 
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Figure: 4.15 Rating effects of customer Preference of  imported second hand 
clothes on performance of textile industry in Kenya. 
Source: Author (2018) 
From the table and figure 4.15 above 9% of respondents rated the effects of customer 
Preference of imported second hand clothes on performance of textile industry in 
Kenya on average, 30% above average and 61% rate it below average. Therefore, 
majority of respondents rated the effects of customer Preference of imported second 
hand clothes on performance of textile industry in Kenya to be below average. 
4.2.17 Extent to which customer Preference of imported second hand clothes 
affects performance of textile industry in Kenya. 
The researcher wanted to know the extent to which customer Preference of  imported 
second hand clothes affects performance of textile industry in Kenya. The analysis is 
as follows: 
Table 4.16 Extent which customer Preference of  imported second hand clothes 
affects performance of textile industry in Kenya. 
Category  Frequency Percentage % 
Very great extent 18 55 
Moderate extent 11 33 
Low extent 1 3 
Very Low Extent                  3 9 
Total  33 100 
 Source: Author (2018) 
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Figure 4.16 Extent to which customer Preference of  imported second hand 
clothes affects performance of textile industry in Kenya  
Source: Author (2018) 
From the table and figure 4.16 above 55% of respondents agreed that customer 
Preference of  imported second hand clothes affects performance of textile industry in 
Kenya to very great extent, 33% moderate extent 3% low extent and   9% very low 
extent. This indicated that majority of respondents agreed that customer Preference of  
imported second hand clothes affects performance of textile industry in Kenya to very 
great extent. 
4.3 Chapter Summary 
4.3.1 General Information  
On analysis of response rate, table and figure 4.1 above the researcher found that 67% 
of the questionnaires were answered while 33% were not answered. Therefore, this 
indicated that most of the questionnaires were administered. On the gender analysis 
table and figure 4.2 above 79% of respondents were male while 21% were female. 
Therefore, this indicated that most of the respondents who participated in the study 
are male. On Age analysis table and figure 4.3 above the researcher found that 25% of 
the respondents were less than 25 years 42% were 21-30 years, 18% were 31-40 years 
and 15% were 41-50 years. On analysis of respondent‟s highest level of education 
attained in the organization, table and figure 4.5 above 6% were in primary level   
18%, in secondary level 27% in college level and 49% in university level.  On 
analysis of number of years respondents had worked in the second hand clothes, table 
and figure 4.5 above ,25% of respondents had worked less than 5 years, 42% for 6-15 
years 18% for 16-25 years and 15%, for over 25 years‟ in second hand clothes. 
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4.3.2 Government Policy 
From the table and figure 4.6 above 81% of respondents agreed that government 
policy affects performance of textile industry in Kenya while 19% indicated that it 
doesn‟t affects performance of textile industry in Kenya. On the respondent‟s rating 
on the effects of government policy on performance of textile industry in Kenya, table 
and figure 4.7 above, 9% of respondent‟s rates the effects of government policy on 
performance of textile industry in Kenya to be on average 30%, above average and 
61% below average. Therefore, the government policy affects performance of textile 
industry in Kenya as it was rated below average. On the extent to which government 
policy affects performance of textile industry in Kenya, table and figure 4.8 above 
55% of respondents agreed that government policy affects performance of textile 
industry in Kenya to very great extent, 33% moderate extent 3% low extent and   9% 
very low extent. This indicated that the effects of government policy on performance 
of textile industry in Kenya to very great extent.   
4.3.3 Price of imported second hand clothes 
On whether price of imported second hand clothes affects performance of textile 
industry in Kenya, table and figure 4.9 above 81% of respondents agreed that price of 
imported second hand clothes affects performance of textile industry in Kenya and 
while 19% indicated that it doesn‟t affects performance of textile industry in Kenya 
 
On respondent‟s rating on the effects of price of imported second hand clothes on 
performance of textile industry in Kenya the table and figure 4.10 above indicates that 
9% of respondents rates the effects of price of imported second hand clothes on 
performance of textile industry in Kenya to be on average 30% above average and 
61% below average. Therefore, the price of imported second hand clothes affects 
performance of textile industry in Kenya as it was rated below average. On the extent 
to which price of imported second hand clothes affects performance of textile industry 
in Kenya, table and figure 4.11 above indicates that 55%, of respondents agrees that 
price of imported second hand clothes affects performance of textile industry in 
Kenya to very great extent, 33% moderate extent 3% low extent and   9% very low 
extent. This indicated that the effects of price of imported second hand clothes on 
performance of textile industry in Kenya to very great extent.   
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4.3.4 Product quality of imported second hand clothes 
On the whether Product quality of imported second hand clothes affect performance 
of textile industry in Kenya, table and figure 4.12 above indicates that 81% of 
respondents agreed that Product quality of imported second hand clothes affect 
performance of textile industry in Kenya while 19% indicated that it doesn‟t affects 
performance of textile industry in Kenya. 
 
 On the rating effects of Product quality of imported second hand clothes on 
performance of textile industry in Kenya, table and figure 4.13 above 9% of 
respondents rated the effects of Product quality of imported second hand clothes on 
performance of textile industry in Kenya to be on average, 30% above average and 
61% below average. Therefore, the Product quality of imported second hand clothes 
affect performance of textile industry in Kenya as it was rated below average. 
 On the extent to which Product quality of imported second hand clothes affects 
performance of textile industry in Kenya, table and figure 4.14 above indicates that 
55%, of respondents agreed that Product quality of imported second hand clothes 
affect performance of textile industry in Kenya to very great extent, 33% moderate 
extent 3% low extent and   9% very low extent. This indicated that the effects of 
Product quality of imported second hand clothes on performance of textile industry in 
Kenya to very great extent.  
 
4.3.5 Customer Preference of  imported second hand clothes 
On whether customer Preference of imported second hand clothes affects performance 
of textile industry in Kenya,table and figure 4.15 above indicates that 81% of 
respondents agreed that customer Preference of  imported second hand clothes affects 
performance of textile industry in Kenya while 19% indicated that it doesn‟t affects 
performance of textile industry in Kenya. On respondent‟s rating on effects of 
customer Preference of  imported second hand clothes on performance of textile 
industry in Kenya, the table and figure 4.16 above indicates that 9% of respondents 
rated the effects of customer Preference of  imported second hand clothes on 
performance of textile industry in Kenya to on average 30% above average and 61% 
below average. Therefore, majority of respondent agreed rated customer Preference of  
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imported second hand clothes affects performance of textile industry in Kenya to be 
below average 
 
On the extent to which customer Preference of  imported second hand clothes affects 
performance of textile industry in Kenya, table and figure 4.17 above indicates that 
55% of the respondents agreed that customer Preference of  imported second hand 
clothes affects performance of textile industry in Kenya to very great extent, 33% 
moderate extent 3% low extent and   9% very low extent. This indicated that the 
effects of customer Preference of  imported second hand clothes on performance of 
textile industry in Kenya to very great extent.  
 
4.2 Limitations of the study 
4.2.0 Confidentiality 
Some respondents were not willing to give the information which was a key 
requirement by the researcher since they feared that the information was not going to 
be kept confidential. The researcher assured the respondents that the research was 
strictly for academic purposes. In addition to this the researcher also gave them the 
introductory letter from the university thereby persuading them to participate. 
4.2.1 Lack of Cooperation 
There were some respondents who were not willing to be cooperative and did not feel 
free to give their opinions regarding the topic of discussion. This was due to a feeling 
of contempt and suspicion. The researcher assured the respondents that the 
information gathered was to be used for academic purposes and would be treated with 
high level of confidentiality thus persuading them to participate in the study. 
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CHAPTER FIVE 
SUMMARY OF FINDINGS, CONCLUSIONS AND RECOMMENDATIONS 
5.0 Introduction  
This chapter presents summary of the findings, conclusions and recommendations 
based on the findings. This chapter indicates detailed information obtained from the 
data analysis during the study in relation to effects of imported second hand clothes 
on the performance of textile industry in Kenya. It discusses in summary the findings, 
answers to the research questions, gives conclusions, recommendations and 
suggestions for further studies. The research also sought to give suggestions on viable 
strategies which the performance of textile industry in Kenya 
5.1 Summary of Findings 
5.1.1  How does of government policy performance of textile industry in Kenya? 
From the table and figure 4.6 above 81% of respondents agreed that government 
policy affects performance of textile industry in Kenya while 19% indicated that it 
doesn‟t affects performance of textile industry in Kenya. On the respondent‟s rating 
on the effects of government policy on performance of textile industry in Kenya, table 
and figure 4.7 above, 9% of respondent‟s rates the effects of government policy on 
performance of textile industry in Kenya to be on average 30%, above average and 
61% below average. Therefore, the government policy affects performance of textile 
industry in Kenya as it was rated below average. On the extent to which government 
policy affects performance of textile industry in Kenya, table and figure 4.8 above 
55% of respondents agreed that government policy affects performance of textile 
industry in Kenya to very great extent, 33% moderate extent 3% low extent and   9% 
very low extent. This indicated that the effects of government policy on performance 
of textile industry in Kenya to very great extent.   
 
5.1.2 In what ways does price of imported second hand clothes   on performance 
of textile industry in Kenya? 
On whether price of imported second hand clothes affects performance of textile 
industry in Kenya, table and figure 4.9 above 81% of respondents agreed that price of 
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imported second hand clothes affects performance of textile industry in Kenya and 
while 19% indicated that it doesn‟t affects performance of textile industry in Kenya 
 
On respondent‟s rating on the effects of price of imported second hand clothes on 
performance of textile industry in Kenya the table and figure 4.10 above indicates that 
9% of respondents rates the effects of price of imported second hand clothes on 
performance of textile industry in Kenya to be on average 30% above average and 
61% below average. Therefore, the price of imported second hand clothes affects 
performance of textile industry in Kenya as it was rated below average. 
 On the extent to which price of imported second hand clothes affects performance of 
textile industry in Kenya, table and figure 4.11 above indicates that 55%, of 
respondents agrees that price of imported second hand clothes affects performance of 
textile industry in Kenya to very great extent, 33% moderate extent 3% low extent 
and   9% very low extent. This indicated that the effects of price of imported second 
hand clothes on performance of textile industry in Kenya to very great extent.   
5.1.3 What is the effect of Product quality of imported second hand clothes on 
performance of textile industry in Kenya?  
On the whether Product quality of imported second hand clothes affect performance 
of textile industry in Kenya, table and figure 4.12 above indicates that 81% of 
respondents agreed that Product quality of imported second hand clothes affect 
performance of textile industry in Kenya while 19% indicated that it doesn‟t affects 
performance of textile industry in Kenya. 
 
 On the rating effects of Product quality of imported second hand clothes on 
performance of textile industry in Kenya, table and figure 4.13 above 9% of 
respondents rated the effects of Product quality of imported second hand clothes on 
performance of textile industry in Kenya to be on average, 30% above average and 
61% below average. Therefore, the Product quality of imported second hand clothes 
affect performance of textile industry in Kenya as it was rated below average. 
 On the extent to which Product quality of imported second hand clothes affects 
performance of textile industry in Kenya, table and figure 4.14 above indicates that 
55%, of respondents agreed that Product quality of imported second hand clothes 
affect performance of textile industry in Kenya to very great extent, 33% moderate 
extent 3% low extent and   9% very low extent. This indicated that the effects of 
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Product quality of imported second hand clothes on performance of textile industry in 
Kenya to very great extent 
 
5.1.4 To what extent does customer Preference of imported second hand clothes 
on performance of textile industry in Kenya? 
On whether customer Preference of imported second hand clothes affects performance 
of textile industry in Kenya, table and figure 4.15 above indicates that 81% of 
respondents agreed that customer Preference of  imported second hand clothes affects 
performance of textile industry in Kenya while 19% indicated that it doesn‟t affects 
performance of textile industry in Kenya. On respondent‟s rating on effects of 
customer Preference of  imported second hand clothes on performance of textile 
industry in Kenya, the table and figure 4.16 above indicates that 9% of respondents 
rated the effects of customer Preference of  imported second hand clothes on 
performance of textile industry in Kenya to on average 30% above average and 61% 
below average. Therefore, majority of respondent agreed rated customer Preference of  
imported second hand clothes affects performance of textile industry in Kenya to be 
below average 
 
On the extent to which customer Preference of  imported second hand clothes affects 
performance of textile industry in Kenya, table and figure 4.17 above indicates that 
55% of the respondents agreed that customer Preference of  imported second hand 
clothes affects performance of textile industry in Kenya to very great extent, 33% 
moderate extent 3% low extent and   9% very low extent. This indicated that the 
effects of customer Preference of  imported second hand clothes on performance of 
textile industry in Kenya to very great extent.  
5.2 Recommendations 
5.2.1 Price of imported second hand clothes 
Bearing in mind the nature of the consumer products (often purchased and consumed 
products, suggesting medium-low level of consumer –supplier interaction), the basic 
is, the customer who usually buying are more frequently in contact with prices .The 
management of Textile firms should align their operation to existing  price and 
examined customer behaviours towards product or service adoption; to discovered the 
numerous phases in service and customers had different perceptions on the price of 
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the products and services;  where the customer or potential customer learns about the 
products, its attributes, features, utility and value; learned how to use the service or 
product, and  appreciating the value of the product 
 
 
5.2.2 Government policy of imported second hand clothes 
The Government can come up with strategies that can increase and support the 
development of novel technologies, products, and solutions on Textile manufacturing 
firms. These policies will cause a considerable effect on the competitiveness, 
ambitiousness and convenience of Textile manufacturing firms, radical industry 
vagaries, intense regulation, fierce competition among competitive market, precarious 
industry settings, overwhelming business climates and the lack of exploitable 
opportunities may affect financial performance of Textile manufacturing firms. The 
management of Textile firms should align their operation to existing government 
policy while Government should formulate policies to encourage Textile 
manufacturing Investment  
5.2.3 Product quality of imported second hand clothes 
Management of Textile firms should provide quality product and services in order to 
compete in the marketplace successfully and should adopted a quality-oriented 
strategy to achieved improved productivity and higher profit. Should also tests the 
value of both typologies in understanding consumer preference for website content 
elements and provides guidelines for more product-centered website design 
5.2.4 Customer Preference of imported second hand clothes 
The consumer preferences across such price tiers are influenced by non-price cues 
about quality. The results suggested that pattern of preferences observed across price-
tiers can be influenced by: how quality cues (as well as price levels) are framed: the 
distribution of various price-quality trade-off strategies across potential buyers; and 
the degree of perceived quality variability within the product category. The 
management of Textile firms should the use of ratio-scaled cues is most likely to 
impact “trading-up” behaviour when there are a large number of consumers who 
exhibit “best value-seeking” behaviour when there are a large number of consumers 
who exhibit “best value-seeking” behaviour in market   
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5.3 Conclusion 
It was established that price, government policies, Product quality and customer 
Preference of imported second hand clothes affects on performance of textile industry 
in Kenya. On price the study concluded that. Pricing strategy is principal to every firm 
involved in the production of consumer goods and services because it springs a cue 
about the firms and its products, firm does not set a single price but rather a pricing 
structure that covers different items in its line.  pricing patterns across a number of 
industries was done, results shows that there are common patterns in customer 
evaluation of new products and services and their pricing. On product quality the 
study concluded that Quality product plays a significant role in assessing purchase 
intention. It can be termed as a process of continuous improvement because the 
product performance and satisfaction of customers will increase due to continuous 
changes. The purchase intention of customers depend on the product quality and has a 
significant impact on it. On preference the study concluded that the goods/ services 
range reflects important changes in form; that is, in tangibility  and may be used to 
map out fundamentals for website design. The hedonic/utilitarian dichotomy mirror 
changes in product function; that is, preference versus utility and may be applied to 
website designs that offer attractive value propositions . 
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APPENDIX I 
RESEARCH QUESTIONNAIRE 
APPENDIX  
APPENDIX I: QUESTIONNAIRE 
Dear respondent this questionnaire aims at collecting information related to the effects 
of imported second hand clothes on the performance of textile industry in Kenya. The 
information given will be for academic purpose only and will be treated as very 
confidential. For each of the question below, please tick in the space provided for the 
answer that describes your opinion 
Section A: Background Information 
 
1. What is your gender?  Male   Female 
 
2.  What is your age? 
Less than 20yrs  21-30yrs   31-40yrs 
41-50yrs   Over 50yrs 
 
3. What is your level of Education?  
Primary   Secondary 
College   University 
 
5. How long have you been working in the second hard clothes? 
Less than 5years   6-15 years   16 - 25 years 
Over 25years    
 
ii 
 
 
Section B: Government Policy 
6. a) Does government policy affect  performance of textile industry in Kenya? 
Yes     
No 
    
 b) Rate the effects of government policy affects  performance of textile industry in 
Kenya 
                Above Average  
                Average  
              Above Average  
 
 
7. To what extent does government policy affect  performance of textile industry in Kenya? 
   a. Very Great Extent               
   b. Moderate Extent          
   c. Low Extent                 
   d. Very Low Extent                  
 
 
Section C: Price of imported second hand clothes 
8) Does price of imported second hand clothes affect  performance of textile industry in 
Kenya? 
Yes     
No    
 
b) Rate the effects of price of imported second hand clothes affects  performance of 
textile industry in Kenya 
                Above Average  
                Average  
             Above Average  
 
iii 
 
 
9. To what extent does price of imported second hand clothes affects  performance of 
textile industry in Kenya? 
   a. Very Great Extent                
   b. Moderate Extent          
   c. Low Extent                 
   d. Very Low Extent                  
 
 
Section D. Product Quality 
10.Does Product quality of imported second hand clothes affect  performance of textile 
industry in Kenya? 
Yes     
No    
 
b) Rate the effects of Product quality of imported second hand clothesaffects  
performance of textile industry in Kenya 
                Above Average  
                Average  
             Above Average  
 
 
11. To what extent does Product quality of imported second hand clothes affects  
performance of textile industry in Kenya? 
a. Very Great Extent                
b. Moderate Extent           
c. Low Extent                  
            d. Very Low Extent                  
 
iv 
 
 
Section E. Customer Preference of imported second hand clothes 
12. Does customer Preference of imported second hand clothes affect   performance of textile 
industry in Kenya? 
Yes     
No    
 
b) Rate the effects of customer Preference of imported second hand clothes affects  
performance of textile industry in Kenya 
                Above Average  
                Average  
             Above Average  
 
 
13.To what extent does customer Preference of imported second hand clothes affects  
performance of textile industry in Kenya? 
 a. Very Great Extent                
 b. Moderate Extent           
 c. Low Extent                  
             d. Very Low Extent                  
 
 
 
Thank you 
 
